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VISUAL CONSTRAINTS

the Stronger 
together Brand 
Identity should 
stand alone, 
while having a 
connection to the 
existing Tradable 
Bits brand.  

the brand 
identity should 
maintain brand 
parity while tying 
in themes of unity 
and strength. 

lastly, due to our 
role as a fan data 
infrastructure 
the brand 
identity should 
promote trust. 
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why this direction?

unity & collective strength & trust brand parity

the dots are symbolic 
of the various aspects 
teams and brands 
juggle daily, as well as 
‘bits’ of fan data they 
struggle to connect. 
With the unifying circle 
tying them together. 

the outline of the 
dotted circle comes to 
form the shape of a 
gear. This resembles not 
only our role as one 
gear in the marketplace 
supporting women’s 
sports team, but also is 
a symbol of strength 
and responsibility. 

the focus was to build 
off of our existing 
brand system. the dots 
(aka bits) within our 
existing logo were the 
driving force behind 
this concept. the last 
step was simply 
connecting them 
together. This makes 
for a logo that feels 
fresh on it’s own, while 
nodding to our existing 
identity. 
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